
S U P E R V I S E D  A I  A D  O P E R A T I O N S ,  F O R  A G E N C I E S  A N D  M A R K E T I N G  T E A M S

You already
use the AI.
It just cannot

Ad Superpowers connects your advertising, analytics and tracking data
to the AI you already work in. A question spread across eight tabs today
becomes one question. And you can act on the answer, once you
approve it.

8 PLATFORMS 51 TOOLS 120 SKILLS

FROM QUESTION TO EVIDENCE TO EXECUTION. IN ONE PLACE.

reach anything.



W H E R E  I T  B R E A K S  D O W N  T O D A Y

Your data is stuck.

The accounts are there. The AI is there. What is missing is the connection, so you do the

joining by hand, every single time.

Your AI is standing next to it.

THE DATA

Eight platforms, eight tabs.

Every platform has its own interface and its own

export button.

A question that touches two sources costs you

half an afternoon.

What you worked out last month sits in a sheet

nobody can find.

THE AI

Beside the work, not inside it.

It only starts once you have pasted.

It does not know your client, only what you typed

in this chat.

Changing anything in an account is out of the

question.

WHAT IS MISSING

The layer in between.

Not another dashboard. A connection that opens

your accounts to the AI you already use, so one

question reaches every source at once.

And when that AI is allowed to change

something, a person belongs in between. That is

where the real work sits.

01 · THE PROBLEM



W H A T  I T  I S

The layer between your data
and 
No extra dashboard. You connect your accounts once, then you talk to your own AI and it

has full access to everything happening in those accounts.

the AI you already use.

01

Connect
Standard OAuth on eight platforms. No

integration project, no middleman, no shared

passwords.

02

Ask
In plain language. The system reads every

platform at once and gives you one answer

with context, instead of eight tabs.

03

Act
If you want to. Every change is shown first, you

approve it, and only then does it happen. All of

it is logged.

02 · WHAT IT IS



W H A T  I S  C O N N E C T E D LIVE

Eight platforms. 
The advertising side, the analytics side and the tracking side. Available in one go.

Fifty-one tools.

Meta Ads

14 TOOLS · READ + WRITE

Google Ads

4 TOOLS · READ + WRITE

LinkedIn Ads

5 TOOLS · READ + WRITE

TikTok Ads

9 TOOLS · READ + WRITE

Merchant Center

3 TOOLS · READ

Analytics 4

2 TOOLS · READ

Search Console

3 TOOLS · READ + WRITE

Tag Manager

4 TOOLS · READ + WRITE

51
tools in total · 34 read · 17 write
LinkedIn writes run in a closed beta. Analytics and Merchant Center have no write actions worth opening up.

03 · YOUR STACK



N O  V E N D O R  L O C K - I N LIVE

Works in 
You are not tied to one vendor. Connect once, use it wherever you already work.

any AI.

Claude Code has a plugin of its own: tools, skills, workflows and agents in a single install.

WHY THAT MATTERS

A new AI tool shows up almost every week. Your

connections and your playbooks simply move with you.

AD SUPERPOWERS

CLAUDE CLAUDE CODE CHATGPT GEMINI CLI

CURSOR ANTIGRAVITY N8N

+
WHATEVER COMES NEXT

04 · ANY AI



T H E  O B V I O U S  Q U E S T I O N LIVE

Why not just use 
They are free and they do what they promise. But a connector links one platform to your
AI. That is a bridge, and what drives across it is still yours to work out.

the official connector?

REACH

One platform
per connector.
If every platform ships one tomorrow, you

have eight that do not know about each

other. The question of why your cost per

click is rising while your rankings drop

touches three sources at once.

EXPERTISE

The API, not the approach.
A tool tells you what is possible. A skill

tells you what to do. 120 skills with

benchmarks, plus 29 workflows that write

out a method.

CONTEXT

Knows account
IDs, not clients.
A connector has no idea which client you

mean, what the budget is, or what went

wrong last month. You explain it again

every conversation.

CONTROL

Writes straight through.
There, a change goes through

immediately. Here you see what will

happen first, you approve it, and who

approved it is recorded.

82
Meta's own connector has 82 tools and cannot upload video. Ad Superpowers goes from a URL to a paused ad in one step.

Counted in the official schema export of 21 July 2026. 24 specialist tasks measured side by side.

05 · OFFICIAL CONNECTOR



W H A T  Y O U  C A N  D O  Y O U R S E L F LIVE

Research you buy in today,

This is not a roadmap. It works today, with the tools and workflows already in the product.

you run yourself here.

MARKET DEMAND

Search volume and interest

Keyword Planner gives volume, ideas and

competition per market and per language. The

base under any proposition.

REAL BEHAVIOUR

What people actually search

Search Console gives the real queries, positions

and click-through rates. Not a panel, actual

demand.

AUDIENCE

Who shows up and what they do

Analytics 4 for on-site behaviour. TikTok and

Meta for audience make-up and interests.

COMPETITION

What the others are running

Creatives, messaging and auction insights from

the channels you have access to.

READY TO RUN

Workflows that structure
the research for you

Market Sizing

Buyer Persona Builder

Competitive Landscape Analyzer

Keyword Opportunity Finder

Channel Strategy Advisor

Landing Page Analyzer

Audience Overlap Detector

A workflow is a research method written out. The AI follows the steps a

specialist would take.

06 · RESEARCH IT YOURSELF



W H A T  T H A T  L O O K S  L I K E LIVE

Ask. Analyse. 
The conversation below is an example. The numbers in it are made up. Every other number in this deck is not.

Act.

BRAND RESEARCH KEYWORD PLANNER · SEARCH CONSOLE · ANALYTICS

How big is demand for durable kitchen appliances in the Netherlands, and what messaging are
competitors using?

READING 3 SOURCES…

Around 18,400 searches a month on the head term, +31% year on year. Demand is shifting from
"energy efficient" to "repairability score". Three of the four competitors still lead on price.

What does that mean for our proposition?

GROUNDED ADVICE

There is an open position on repairability . Growing demand, nobody is claiming it. Shall I work

out a channel strategy and three messaging routes?

ASK

Plain language. No queries.
You ask the way you would ask a colleague. The system translates it to the right

sources.

ANALYSE

Every source in one answer.
Search data, behaviour and creative side by side, with a note of where each number

came from.

ACT

From insight to campaign.
The same place builds the campaign the research points to. Once you approve it.

07 · ASK, ANALYSE, ACT



U N D E R  T H E  H O O D LIVE

Platforms connect. Playbooks
guide. 
The tools are the surface. The skills are where the expertise sits.

Agents execute.

TOOLS

51
Platforms connect.
Eight integrations turn separate accounts into

one searchable whole. 34 read, 17 write.

WORKFLOWS + SKILLS

29 WORKFLOWS 120 SKILLS

Playbooks guide.
29 worked-out workflows for multi-step jobs.

120 skills with benchmarks and decision rules

for the AI to draw on.

AGENTS

5
Agents execute.
Creative analyst, media buyer, marketing

strategist, reporting agent and tracking

specialist.

08 · UNDER THE HOOD



W H A T  E A C H  P L A T F O R M  C A N  D O LIVE

Read  write.
Most AI tools stop at reading. On six of the eight

platforms you can actually change something here,

with an approval step in front of it.

✓ Pause campaigns

✓ Adjust budgets

✓ Build and publish ads

✓ Manage tags and sitemaps

Analytics 4 and Merchant Center have no write actions worth opening up. LinkedIn writes run in a closed beta: the app holds

edit rights for a limited number of ad accounts until the expansion is approved.

and

PLATFORM READ WRITE TOOLS

Meta Ads 14

Google Ads 4

Analytics 4 – 2

Search Console 3

Tag Manager 4

Merchant Center – 3

LinkedIn Ads BETA 5

TikTok Ads 9

09 · READ AND WRITE



W H E N  T H E  A I  I S  A L L O W E D  T O  C H A N G E  S O M E T H I N G PARTLY LIVE

From plan to execution 
A write action is not a button but a four-step conversation. This path runs on Meta today.

At the end there is a record: which plan, confirmed by whom, when, and with what

outcome.

to record.

01

You ask for something
that changes the account.

The system does nothing yet. It works

out what would happen.

02

The plan appears.

Every field that will change is in it. So is

what it leaves alone, such as the budget.

03

You confirm with a token.

For example PAUSE-4F2A9C. Change

the plan and it takes a different token.

After thirty minutes it expires.

04

It happens exactly once.

Ask for the same thing again and the

existing record comes back, not a

second ad. If it fails halfway, the record

says what did and did not go through.

At the end of the month you do not have to reconstruct anything from chat history. You have a list.
Per workspace and not per person, because accountability only the author can see is not accountability. The activity log with export runs today; the full record per individual action is still being built.

10 · PLAN TO RECORD



C O N T E X T  P E R  C L I E N T LIVE

The system knows 
No more account numbers, but clients with a budget, a goal and a history. If you run one
brand instead of twenty clients, a client profile is simply your brand profile.

your clients.

RECORDED PER CLIENT

Client profiles
Budget, currency and the overall goal.

Targets per channel, with metric and threshold.

Which ad accounts belong to which client.

Watch-outs and learnings, in plain language.

The account manager responsible.

Every change is versioned and reversible. Deleting is only possible from the dashboard,

never from the AI.

YOUR OWN METHOD

Your own skills and workflows
Someone writes down once how you look at a brand. That way of working

becomes a skill, and you roll that skill out across the team.

Write or upload them in the dashboard, or straight from the conversation with your

AI.

Keep them personal or publish them across the workspace. Two separate levels,

chosen per skill.

Duplicate, adjust, withdraw or archive them when they no longer hold.

Your own brand model becomes the model the system uses.

It stays yours. You can export all of it in bulk and take it with you.

11 · CLIENT CONTEXT



T H E  C O N T R O L  L A Y E R LIVE

Every client gets its own 
You do not want twenty clients in one big bucket, and you do not want twenty separate
accounts with twenty invoices either. A workspace is the middle ground: walled off per

client, under one subscription and one login.

workspace.

WORKSPACES

One client, one workspace.

A walled-off environment per client or

brand, with its own team, its own

connected accounts and its own

permissions. What happens in one

workspace is not visible in another.

ROLES

Who can reach
which account.

One person connects an account, then an

admin assigns it. A member sees only

what is assigned to them, an admin sees

everything. Who granted the assignment

is recorded, and write permission is set

per person.

KEYS

Everyone gets their own key.

Every member creates their own API key,

separately per workspace. An admin sees

every key in the workspace, a member

only their own. Revoking one leaves the

rest untouched.

ACCOUNTABILITY

Recorded against the person.

Every write action lands on the person

behind the key that was used, in the log

of the workspace where it happened.

Filterable by period and by person, and

exportable.

Your colleagues do not have to connect anything themselves. You connect, you assign, and you can see who did what.

If someone moves off the client, you lose one workspace and not your whole setup. How many workspaces you get depends on your plan.

12 · WORKSPACES



S E C U R I T Y  A N D  C O M P L I A N C E

AI with the handbrake on.
The EU AI Act applies in full from 2 August 2026. We were not built around it as an
afterthought, we were designed around it. How we use AI is described publicly at

adsuperpowers.ai/ai-transparency.

Show first, then act

Every write action shows exactly what will change. It only happens once you approve it.

Never quietly.

OAuth, not passwords

Standard connections from Meta, Google, LinkedIn and TikTok. Each Google product is

connected separately, so you never grant more access than you mean to. The owner

can revoke it at any time.

Your data stays yours

Data goes back to the AI of your choice. Nothing is trained on it and nothing is stored

long term.

An audit trail per action

Every call logged, tied to the person who approved it, in the log of the workspace

where it happened. Exportable, so it holds up towards your client and towards a

regulator.

13 · SECURITY AND COMPLIANCE

https://adsuperpowers.ai/ai-transparency


W H E R E  W E  A R E  B U I L D I N G  T O W A R D S

Five tracks, 
Not a wish list. Every track is a set of tickets in our planning, and the label next to it is the
real status rather than the convenient one. What is already finished is not on this list.

with today's status.

01 PARTLY LIVE

Proven quality

We measure our own workflows

against a catalogue of specialist

tasks per platform. Meta has been

measured and the results are in the

product. The other platforms follow.

Not claims, measurements.

02 PARTLY LIVE

Accountability per action

The per-workspace log runs today,

with export. What is still open is the

full record per individual action and

the monthly statement drawn from it.

03 PLANNED

Spend limits

Hard limits per client: a maximum

budget change in percent, an

absolute ceiling, and a cap on the

number of changes per account per

day.

04 PLANNED

Ad library

One searchable library across Meta,

TikTok and LinkedIn. See what a

competitor is running without

digging platform by platform. Waiting

on the TikTok API to come back.

05 PLANNED

More platforms

Amazon Ads and ChatGPT Ads as

the next connections. Each has its

own approval process at the

platform itself, so the order is not

entirely ours to set.

14 · ROADMAP



W H A T  I T  D O E S  T O  Y O U R  W O R K

You ask different questions when

This is not a tool that makes your work faster. It is the layer that lets you take on the things

you leave undone today, and a place to try what you would otherwise never look into.

the answer takes five minutes.

WHAT GETS SKIPPED

Not because
you cannot do it.

A competitive analysis across four

channels. A keyword gap across two

languages. Checking per client which

creative is worn out. You can do all of it,

it just costs a day, so you do not.

PACE

Faster answer,
different question.

If an answer takes five minutes instead of

an afternoon, you ask ten instead of one.

You follow what catches your eye,

instead of deciding up front what is

worth the effort.

ROOM

A place to try things.

Work out what a shift would do before

you make it. Test an assumption without

putting budget behind it. Being wrong

costs you a conversation instead of a

week.

ALTITUDE

Stand above the work.

The fine-grained work still gets done,

just not by you. What is left are the

questions that need judgement, and that

is what you were hired for.

The point is not that you work faster. You start doing different things.

15 · WHAT IT DOES TO YOUR WORK



W H E R E  T H I S  I S  G O I N G

One workspace where AI does
the work and 
Every month brings more tools that can do something with advertising. Almost none of

them give you the control you need to run client work through them. That is what we are
building, from Europe.

you keep control.

SUPERVISED

Not autonomous.
AI that moves budgets on its own is not a product,

it is a liability. Every proposal passes a person who

sees it and approves it, with a trail of who did what

and when.

WITH CONTEXT

Knows the work.
Client budgets, targets, learnings, your own way of

working and who may reach what. In one

workspace, instead of scattered across heads,

folders and separate chats.

BUILT IN EUROPE

Made here.
Built to European standards for oversight and

accountability, with the EU AI Act as the starting

point rather than an afterthought. Ready for teams

anywhere.

16 · WHERE THIS IS GOING



G E T T I N G  S T A R T E D 14 DAYS FREE

Connect one account.

Take a question you normally outsource, or one that normally costs you an

afternoon. If the answer beats what you do today, you know enough. And
if it does not, you will know that within a week.

What would you ask if your AI could reach everything?

Ask one question.

Pro

€99 PER MONTH

For people working solo. 1,500 tool calls, 25 connected

accounts, 1 user, 2 workspaces.

Team MOST POPULAR

€249 PER MONTH

For agencies. 6,000 tool calls, 100 connected accounts, 5

users, 5 workspaces, roles per person.

Enterprise

Custom VOLUME AND TEAM SIZE

Unlimited workspaces, custom integrations, an SLA and

guided onboarding.

Paying annually brings that down to €79 and €199 per month. Code FOUNDING30 takes another 30% off for as long as you stay. Prices exclude VAT, cancel any time. Failed tool calls do not count.

17 · GETTING STARTED



Thank you.
Questions or ideas? Do get in touch.

nick@adsuperpowers.ai +31 6 342 473 58

ADSUPERPOWERS.AI

mailto:nick@adsuperpowers.ai
tel:+31634247358
https://adsuperpowers.ai/

